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What youôll learn today

Ç A practical ñhow toò for 

blogging, pod casting, and 

tweeting

ÇA realistic guide to what it 

takes to get involved

ÇReasons you should join in 

the conversation

ÇHow Social Networking fits 

into your business





What is your Goal?

ÅAttract Clients

ÅSell a Product

ÅProvide a Service

ÅFind new Partners
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Blogs are the hub of Social 

Networks



















ÅUse provocative headlines

ÅBreak the text with Subheadings

ÅBuild links into each post

ÅExchange links with other bloggers

ÅEmbrace multi-media: Embed Video and 

Audio

ÅWrite relevant, specific content for your 

niche

Best Practices when you Post



ÅObservation

ÅParticipation

ÅMarketing



ÅTable stakes

ÅRepository

ÅSEO impact

ÅReputation
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Three Steps to Podcast



Scripting

The expert

The presentation

The interview



Content is King



ÅObservation

ÅParticipation

ÅMarketing



ÅFree content

ÅNo writing

ÅDialog

ÅBe heard!
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ÅObservation

ÅParticipation

ÅMarketing



ÅHow-to source

ÅCreative 

ÅEmbeddable

ÅGoogle loves video

owns YouTube
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Things you can do with Twitter




